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ENGLISH VERSION

Define advertisement and describe its importance.
OR

Discuss in detail various types of advertisement.

Describe rise & growth of advertisement.
OR
Define Brand Ambassador. Discuss the factors affecting

his/her selection.

Define advertisement. Discuss its characteristics.
OR
Discuss the factors affecting selection of media for

advertisement.

(A) Discuss 'Industrial revolution & Advertising'.
OR

(A) Explain pros & cons of print advertisement.

(B) Explain economic effects of advertisement.
OR

(B) Which are functions of Ad. agency ?

Write short-notes : (any two)

(1) Brand Image

(2) Professional approach in Advt.
(3) Ethics in advertisement

(4) Social effects of advertisement.
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